
Fan Campaign 

ProPay 

 

Objective:  
• Create increased awareness of ProPay Facebook page 
• Phase 1: 

o Increase fan base by 5000 followers (April 2-22) 
• Phase 2: 

o Increase fan base by an additional 5000 followers (April 23 -29) 
• Increase lead gen and sales 

 

Offer: 
• Phase 1: 

o Enter to win an ipad Mini or a $500 gift card. 
 
Audience: 

• Current customers and prospects 
 

Communication tactics: 
• Eblasts to 115,000- 150,000  
• Promotions on Facebook posts/other social sites – twitter/linkedIn 
• Facebook ads –$75 per week from April 2-22 
• Website homepage 

 

Campaign costs: 
• Internal resources 
• Web ad budget 

 

Copy for the email and graphics to be placed on ProPay website, Twitter, 
Facebook, Google+ and Linkedin with instructions on how to enter. 

1. Like the ProPay Facebook page 
2. Fill out the entry form - there is an opportunity to have a form fill to provide their 

name and email address) 
Bonus: Share with friends and get bonus entries 

 

 



 
 

 

 

• Image replaced with the following graphic and promotion after hitting 5,000 in 
three days. 

 

 
 

Results: 
• Goal reached at 15,000+ *Likes  

 

 

• 12,747 *Invites 
 

 
• 8,536 *Shares 

 

 

• Extremely positive and unsolicited comments from ProPay customers that were 
seen by thousands of customers and prospects. 

 



.  

 

 

 
 

• 2,450 people viewed this post on Facebook 
 



 
 

* Likes: The number of Likes for your Page. 
* Invites: The total number of invites sent; an invite counts as each individual friend that an 
entrant has sent an app request/invite.  
* Shares: The number of times people have shared the offer by posting the URL on their 
Wall/Timeline. This is in addition to the number of likes. 
 


